Sharia financial literacy is a person's understanding of the products of Islamic financial institutions in order to improve the ability and willingness of someone to take advantage of products in the Islamic financial institutions as one solution for the needs of economy. This study aims to obtain a picture of how the level of literacy of Islamic house financing products in Islamic house financing customers with various kinds of contracts (aqd) used in sharia house financing. This research uses quantitative descriptive method. The population in this study are sharia financing customers which amounted to 150 people and a sample of 80 people with purposive sampling technique. Instrument in this study using questionnaires. The results of this study indicate the level of customer literacy on shariah house financing products and kinds of contracts (aqd) used in sharia house financing in different Islamic banks are in good category, although there are some indicators are in good enough category.
Introduction
Financial literacy is an important element of economic and financial stability, both for the individual and the economy. Financial literacy is particularly important for the young, 
Literature Review
Otoritas Jasa Keuangan defines financial literacy as the ability to understand knowledge and skills to manage financial resources to achieve prosperity. It can be concluded that In Islam, the purpose of Allah SWT instructs mankind to pay attention to all that is eaten is so that humanity understands how food affects the human body. Everything that is eaten is not only in the form of food, but food or material that humans use to survive in the world. This can also be attributed to the qouliyah hadith of the Prophet Muhammad SAW narrated by Ibn Majah, namely: Based on the definition and concept of financial literacy above, it can be explained through the concepts that will be examined in the study so that it can be used as a guideline to avoid misunderstanding in interpreting the problems raised in the research conducted. The variables in this study are: 
Methodology
This research is using quantitative descriptive method. The object of this research is home financing customer in Bank Syariah Mandiri, Bank Muamalat and BTN Syariah.
The object in this research is Islamic Commercial Banks that apply murabahah contracts, mutanaqisah musyarakah contracts, and istishna contracts' that is Bank Syariah Mandiri, Bank Muamalat, and Bank BTN Syariah with a population of 100 people. Sampling techniques using a purposive sampling approach quota sampling is obtained as many as 80 respondents.
Result
Based on the results of research in the field, known general description of the characteristics of respondents are as follows: Based on the findings of the field that the the age of respondents ranges from 37 to 40 more than other age ranges, followed by the age range of 33-36 which is the second most age range. This is because according to BPS data, the highest composition of labor based on working age in Indonesia is the age range 35-39. Meanwhile, the age range of 50-53 is the lowest age range because one of the procedures for applying for sharia home financing with a maximum age of 55 years so that it is impossible for customers over 50 years of age to make sharia home financing transactions. 
Total

person 100%
Based on the findings of the field that more respondents with the work of private employees and civil servants, this happened when the authors offered questionnaires in the field of more private employees and civil servants that the authors found. Based on Table 7 shows that the condition of the understanding of the client's obligations as a sharia home financing customer and the understanding of customers about the benefits or advantages of sharia home financing are already good enough and it means other than that based on the findings of the field that almost most or 85%
of customer have already understand all the obligations that must be fulfilled and the benefits of sharia home financing that have been felt. 2nd ICIEBP 
Conclusion
Based on research results, an overview of customer literacy regarding Islamic home financing is good enough. it is good news that must be maintained or maybe done better so that the existence of Islamic banks and their products can always have good value in the eyes of everyone. Studies.
